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1.~*Jtl¥J1T~*J1-@1~f5((4Ps}§JI5ii:Jfr:r (product), flf~ (price)' 1JEm (promotion)' 
t):& A0~~1* B.Jm~ C.i&~i=I D.m1§:1JE~ 

2.1£~~T~jim.~~.!{lVfUW~Z1}, -lliJJ!MUI~.ffr±~~I3~~tjll¥J~IJ:fitt 0 

i§:~ T)iUW-~m#2;EJ~L~: 

A.~ii:~[ftJ B.mi§:~[ftJ C.1T~11~[ftJ D.ffd:it1Tm~[ftJ 

3.Wi~~m.~rtj"JR;~f5(1H~ , T)iUf}~-1IWimi~~.~{,<fJl!*1E~t~f5( 

(psychographic variables) A.1Ifmrfm B.J[153U c.~W D.pJT1~ 

4. ~~UJ~nIG-1ImJ~Wi~~l¥JWf1i!i~~~1!!,ffl Am1ir;!l:'!1 (measurability) B.ji 

.m:11(substantiality) C. QJ:l~~Bj1( accessibility) D .t)x.~~ 

5.W&~[tlJ~Fs~~~ ~m.~f!f~@l53U~~tl¥Jii:&Mm~ 

A. *!\:~~1t(mass eus tomi za t ion) B.~tp1T~~(concentrated marketing) 
C.mU~~ffm (undifferentiated marketing) D.t)J:.~~F 

6. Hf~t;!]~mr~1*tl§~-~ A1:E::f~~tQJEi~;£;I~tpf!ter&!}~:Wfll?f~~~' *Ji~~ 

Al¥J.r~ ;!t[g*J]UW~: A::ffJg1ltWf5jUAl¥Jr~?t: B.~$M&Y~~f' c.~~0 

r~~t~gif*~~~T D..L-~x.~~ 

7.ii:®~$~:M (product life cycle; PLC) lJm~~dbf;£~A¥U~temJ~zFa~ , 
j5ij*~~Ei~::fIl"tJ~J¥~ , ffiJ li1:Et.t@l~i~Ei~m1§:~fDflJ~1j:MIHjpJT::f[tlJ 

A.1I"tJ~ B. ::f~~ 

8.	 f§t1~.m£8b ' m~J~~:fjT)iU!f-f'11 

A.~~t1 B.::fI:iJ7tWUJf1 c.::fI:iJft1¥/f1 D.!-:J-x.~~ 

9.	 $*Ei~f.f~~ft1JI1(price elasticity ofdemand) 
A flf~~"11*~7I>1J\*Ma~flf~~tiJtt~J1JG$*l¥J**I~1JJ B:flf~5!t!'111J\~ 

71>1J\$i~flf~~tiJ~~nIG$*Ei'9**I~1JJ C.~8h~1ii!f-f~~::f?£¥~~1~ 

~ , flf~~ft1'fl~* D. t),J:.~~F 

lO.{~ffl8&g~5E1I (market-skimming pricing) Ei~)t~f~ftp1!!,f~: 

A. mJ~J:. :fj::f[tlJ1If~fIDI:~NEi~~.~ B.~®®J[~~~:WfJg~c-@l~1I1ft 

C.§.ft*~:fj~A~~~ D.t)J:.~~ 

11. #~1I1ft~J1:E;\ft{Im~~tm--t t)T ' ~m.~W:i~tt.~1l!~; ~~ 

A.~tIJE1I B.::g;~JEfl C.~~5Efl D.!-~J:.~~F 

12, r:pFa~p,::ij~J;1]Fm-§:}3 

A.tpFa~f{ij1~Y~~~~~J1JG* B·r:pFJjp,::ij~~~mJi~:Wf$~':J1EfI' M~ 

~ , {'@J1JG~~~~ C.tpFa~~$~r~7m§fJmJ~pJT$' [ftJf~J!!~T.f*. ' 
R#~~J:fr:r~1§:tB:* D. t)J:.~~ 

13.~mJm~1IJ~(multichannel	 conflict) 1*fl§~~~f{ij9tJ:LMJ1@l~!-:J-J:.l¥JJm~l{;. 

*JtB'if ' ::f[tlJ~.l{;.m7*!&f§II"tJEi~~~ffij~¥)(l¥J1IJ~ A.[tlJ~ B. ::f[tlJ~ 

l4.~-EJff~~r.~(integrated marketing communication; IMC)JJit~~-@I~lI:::frr=tJl¥J 

(I~ID\;"/\ 1~::':sO
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15.{J1!fURo(convenience products) 11f'11~tt 

A. 1f~W::m-:tE~nffl~mJ{If{'ll , wr~U~~IY:JtcjIBt~J¥.Wt . f!t~ . IliilWfl.ltf~:i:~~ B. 
P'fijWl;Xmx~ftA:®i~ C' {rJ~'Yj~ll~tr'§I--·-~m~, PJTJ,:Awr1EfM'rF.l~JfL~i£:,1f:tji 
~f\ D.tJl:::~~F 

16. 0P]8"Jffi£*!1~r:lJJ,:Arijll~JfI~f~OO*~~ : J1iJJt • ~It . 1WIt ' &---·tJcI1:: 0 

A.JJfJ.t~t~1±~~£*~pg0 r:TJPJTmf#i!f£J~ [~F.!"J*~~ B.*f!t~t~0 P'jpJTfJr{ 
f=f~[§Jii:t:Pp*9~B"J~ EI C1~JJt~m~ii:,1T:J*JjCf' WJ~~£ffr~{*~BJj{~t"Fr''1 

Jt&*JJj § D.tJJ::gr:JF 
17. ~@imf=flZ9tijh'fu~&$ml'iI'l"J~~ A ii:r1t,n:TJ,:A~i§Jmt:Pt:l)~m,~e(!iJGWE£mtt£0 

I~) ,~ B.~~r-mH~iii61t~Tr:j:trl3'rm' r:IJrF-1~fYj~lJ{~~El aB"J6bI~(WGmfYjJ~£ 

h'tlf! ' ~xJ~cwf!Jf'Jj8bI~) C~P1*0J§jUJJ,:A*,~i~~1J8"Jgj], {Rffl:*~rqhTlllwn"Jgr0 

~Tb D. tJ...t.l§'~0 

18·IimjJrjID~(interactive marketing)fliU~J1&~0'nJ&\{M1%%lt~wll*'*fnn,\i~JJAifrJI(iJi~ 

tffrJ3UnZJ a.r. ,&rfr1W3ZJ~IHH~I'I~ A.w.tj:~IFi]€rff.k).m:{+~n;Jl~tl"Jt~g~~> A.fI:lJlC B. 
·1~lnJ~@~ 

19. 3m~lIj~(channel conflict)1='fll'ifHilr#WJV~.ftl~tJm~~ '9~fi't ' ~{~ill1~JI~·~t-lj. 

fEt1lV].Et~9m1jt*fr A.1J<.zf}ill~4}fillj~tFoll~lnJ~f#1t~~Jl§0tiJ~ij(tJ~J!j~ B ~m[fJlj0 

~m~1:.1:f~J--im~I~~ Jf§i.~ p'J rF-1~(fJrmj~ C~4):~rmJ~t~~ IqJ@~~fP'~ Mi~ 1':1J 

Wfl:lJ----jffiJm~~ M0Y:l'] ra~(j''1imJ~ D .J,:AJ-_-'&:J~ 

20.13:. cp rF.l~ ft(disintermediation)it~t#~*~~tl~ilfr¥fJifJ1lJ&mm:{;!:!;~~i§tp rl3~Jmlfrj 

~mW&~m~~m~,~~m~-~~~®~~$OOf'Jj.W~"~'~~ 

wrrIf)H~{.w*ftBZJ®~ A.1f1J~ B. ::f[r.1J~0 
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2L'-F)llJ{frlA~F1'1e[§~~1j~~:AA~~1'J~fq B:~fifSff~ C.A~ff~ D.~~~fJwf!1 

22.1j~f4lliff~nE(marketingmyopia){lf,'~1W Levitt HiU-LI,,~t~1E:~Bi&!JJn±:m1i~'8(j~ 

££ ' ~J.t~~o?!fr~iJrm:&lH;:rTTnL~$~·WR1J1~~*1¥J21(~ , 1t{~if:~~IP:EMl 

~B~ rmmA$tif~}~ ~(j~]jili~J;' AlgJ:fE B.:;FIn]~ 

23.STP f~~ A S, segmentation,m!~l!lliIWj; T, target marketing, F=-I{~m!~; P, 

position, *!~5E11L B. S, segmentation, mJ;~lIi~~; T, target marketing, §{~m 

!~; P, planning,. ff~:It.U. C. S, strategy, 1'j&~~"~; T, target marketing, EH~ 

$#JJ; P, position, m!~JEfY: D.J,:A._t:~:JI~ 

24. Bf.£B"JE{I!'!IM*epI¥J~{'\~&l(Core product)~t~ii:ffl:J:tE**TrJ~Jm:B"Jff{i1JfH& 

t~~~$i~'HnfU1rit A.~J~ B.:::r'ITIJ~ 

25.1*~1f.£~Zii:~~'l:t~f15 A.1~[{f*[lj~~ B.PJjt:Pt:lAArt~ff C.*Jl5.~~J_m'® 
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~~~1tfF~fllIff D.t)L~~ 

26.$i~ Web 2.0 l¥J~f~1JJ:ff~~ , {B-~rm ~ Web 2.0 89~ts'ELfi5 A.~W 
8.5t!¥- C.t)1~ffl~tfSr:pJ[~, D.t)Lm~ 

27.j/'-r1t~rl~EEW$~~ , i§~jJ.r¥AD~~r~jr'8~JEJi~ ~JU1fiJ~~i§mj/'0 

-r1t8~1*[ZSJ A.ff5G~*J%Jt 8.!fl.~W&*E!lt$titJD C.I&JfffJiH~~ff D. 
t)L~~F 

28. M~m+fir1~U~ A.1~~~mW~5EI¥J~A[¥,~*&lEtR:Wm~r:p 8.:*$5t&;A 
[¥,&*&rtJ~r.t~f.Sr:p ,~[¥'&*& C·r:p£~~*EdBWm~ D.t)L~~ 

29.ff~1**~1II53Uw&ii~I;:~*J1~I¥J1'J~ '·:@G~WF~1lm53U*~~m.~l¥Jm.1=r 
tfS ' ;i§:~-W A. ~i11=r~f? B.~1mfr~ c. @jm1=r~ D. t)L~~F 

30 ·1t:~'jt.:6ffirm1*1j~89±~frj~Z-f.S~11t1=r~~*.ML3II&Ttm~~s:.fl1@ , 
rmItt-fU~1*y)J ~ 1i~ A.*lf~~fEJi*J}jj~1¥J ~*ttrm~~,Ii~PJTWI¥J ffl(.*~ 

i%5 B.Ef5tZJ\+I¥J~~~*~Ef5tZ=+I¥JJm~ C. S31~l1~f~ P B9mfl~ 
;:PJT~¥)I:l¥Jfrjf~~11t1i~q&ij r~~p PJT~~)(B9flJ~ D. t)L~~ 




