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l.T:stU1PJ1tf:flg1J[5&1j~111:A.~~rr~111 R~M*1$M c.m:~1!i1jm D.~~rr~111 

2. STP 1-t~ A. S, strategy, 1j~111mlllit; T, target marketing, EH~f$JMi; P, position, 
rtJ JMi5E1ft B. S, segmentation, $JMiW!~; T, target marketing, §~$J~; P, 

planning, :fjM:IJ::JU C.S, segmentation, $J~W!mJ; T, target marketing, EH~ 

$J~; P, position, $J~5E1ft D. .L-~...t~;.t~ 

3.	 ~~PJjff!~Jl'1}H~ A.~~PJjn~~8bi§=Tq:rF~~rm ' r:pFa~PJf~rjfj~§ a8"J~Jl'r:p"Mc 

xf~mWC~111PJf6b~ R~m~~'r1~~ c.~m;ttfEJ&Mt~ D.t)...t~~ 

4.	 ~M&(Selective goods)8"J~'11 

A.~~Wfl;f~~::t~~ff!~~~111W:a8"J[zs]* RMfi1tfljt~t~A~~WB:;JF~, 
t£$/f'fEJ6b~F~~8"J&j{ '1I;f~tt~ C.M~8"JJ!ia~~tE1~ D.t)...t~;.t~ 

5. fft£8"JILOOM*q:r8"JWl~~&(Ex pected product)~t~JIj~ffil:lE!'f~8"J£*ij~ 

~~frJ~ A.fEJ~ B./f'rq]~ 

6. tt1~5EiI:£l!f~~ 1ll!ffIgj]M~1*t~ A'$~(needs) B.~~(wants) C. 
,®"5j«demand) D.t)...t~;.t~ 

7.	 AD*'lgt~l1!: (demographic ) ~J}§tXlijJ~$J~,TJU1PJ1tf~ADMC8t~~: 

A.ADW1!t B.~m~rm c.1I1[!a D.t)...t~~~ 

8.	 #~fl1ftjn1£~M~l1!:mmf.L-~ l' ' ~m.::MYl1~ tt~1l!lL i§:~ 

A.?f§'t~5E1il R;;g~5E1lf C.~~5E1lf D.t)...t~~~ 

9.	 ,®"5j(8"J11;f~g!jl'11(price elasticity ofdemand) 
A.1J'it~g~JI1/J\~7]\/J\¢il8"J11;f~~mn~~ffl<:~"5j(8"J*¢I~mn R{Jt~~5&lJr1~ 

7]\*$18"J1Jlt~~mn~~ffl<:,®"5j(8"J*¢iI~mn C.£&b~Jii~:@G~/f'?G~Wf1~ 

B:;J '11;f~g!jl'11~/J\ D.t)~~~~ 

I o. f§1t:rnjUI~& ' ij~~~1§l'Jrj~JI1 

A.~lf;;'[1 R/f'1:lJ)j-~UJI1 C./f'PJ1mf1¥'[1 D..L-~...t~~ 

11.	 ~PJf~B~Fa~~*~mJf:tf~1ft1lm)jU~§t8"J£t:1~IlP~ 

A.flj£:fj~111 (niche marketing) B. ~q:r1j!W1( concentrated marketing) 
C.~£~:fjM (undifferentiated marketing) D.t)...t~~~ 

12. ~:aPJt~ffl<:-M$J~lQa~i¥.iI¥JWP1il;fJyt;-§fl5 

A.PJ~J:l:t1 (measurability) B.JE£t!:(substantiality) C.PJf~HrrJI1 

(accessibility) D.t)...t~~ 

13.~£~~1ti?iE(multichanneI conflict) 1*t~'i'~~M~.ll.mM~t)~8"J~~* 

fJCB:;J , /f'~~~m*~7~mzif§/PJ8"JIIi~ffi]~~5c8~1fj?iE A.I~~ B./f'~~ 

14.:ttpr~~1t(disintennediation)~f~~*~~8"J1Ii~~:i&1!~~Mffff@[~W.tpfif§j 

~fI1 A.fEJ~ B./f'~~ 

l5.:IJ::~~ T ~JEm.:tfW.lT)lfm~~:9} , mn!tt~~llffr±~W § ~:$*8"Jffj 

~ 0 i§:~l':stUj}j3-:m$~fJf[~: 
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(\::(0 '-./'>- l2.~:SOft:~~~~ ••# ••~~~.#~~'.~_~~~~(~*ft~,-~~*••)· 

A.~t~~[tiJ B.&~~--t~rnJ C·1J&~?!J[tiJ D.UJ:~W~F 

16.~~11-{fBtH~U~ A.J~{~ffl.m~(J~ffiJ.~~~ , m.~:tE{~m.m~a~1¥J 

5eXfflgt~*B~fJUI~. B.:f1}JmZm~rm5&JJ! c.s;fJJtfm~$*OOI¥J*~7~~JU~ 

D.!:~Lt.~~ 

17.{$MtB~1j~~J*J1iS'~~(4Ps)T1Jr5~rlfn (product) , 1ln-~ (price) , fJE~ 

(promotion) , J:J.&. A.0::!t~mf* B.@/m C.!&YEJ D.wtlf~HtEii 

18.ff8MH-E;-fJ~J[m=f*H~ A.itri ~11*El-E;- r:1:J Fig~fJt~F:.tf~j£ JilB~*J~~ B.0 P] f~IH=l ~~ 

{,*~8b*>,~ C.1~1'*~~1l*>,~r.i:l' Jt:~llJ~§fJkJ:g.. D.tJJ:-W~P 

19. 71<~~Jf;:H'ti~f*f~ A.~~-t.:(f~-·im~~fgM0P]rl3~8~1ti~ B.::frPJmI~~~M 

0l§jrEl~l¥Jrjj~ c. xffijmffi4):~@~lJ~ D.tJ_1.~1p 

20.*5-E;-mMl~tJI.~fI;J,1ftIiruJB"J$!fo/J ' iE:[il1:£r:p~tJt~~8~ffJ!H'~ , i§:~ ~)1lJm-

fi~U~j]t~filtJ A.5~~lUJf*$ 8·JlfitEJIJ$$ C.*,fi~fHJT~ D.n~jJ~~ffi 

.=-.	 ~~~~1~: TJIJ~ 21 ~~ 30 Ji!1! ' Fi-m!.=-:7t ' ~ff~l±J-··OOil:::ff(f.~~ , ~~~~ 

1lUfD ~flff~m~m1i~~~-~_l.•~cf'F~ (2 0 %J 0	 0 

21.~~f*fflWtJ1(~I¥J?frrii:rfb~'!j~§fi5 A.:f§fiflJfut B.;f§~'l:t C.nJ~ffltt D.tJ 
._t~~ 

22.1Ji~(advertising)~--flliFtl~JEWWJ~tU~ , ~i&If~ttlH~r~.1-:8~TIB 8 ' x'T ' 
liiI.~'~{~~ ,~+!f1~@1 F-J ~WHrrfr~*J.1~rnftJ}illWkJ*JJf1JJ:\: A.tl!,ji1li1i~rWGllJ 

~JJi-i5:1! '1B{fflJJr1kf:=t 8.JJ.if5-JI}A~(t'.11~illi:1J~ C.mm~JJi1!fx.mmoo 

~ljs:tJJ:15(pioneering advertising) 0 .tf_tt§'~ 

23.fN*I1J1:t-IJi'*9~~l¥Jff,*~,5mA·fRm:ti~91ft!q:.~~~ftf B.JJi~B~~$~m 

C.1~~5!P-t1&:~mt~~ft D.UJ:.~~ 

24.mJJiI~if~:j:IJjHJ1@i1Q:j:§ A.fJH~ B.~~ C.A~~~ D.tJJ:.%~ 

25.BmtJ}j*~~A::f~flX~rj~6b' ilt~Jj[~5lfif-tfJ*~~z ' JfIJ~1WIrfJt~ 

Imm15~ A.M!i1m3j«(no demand) 8.wgJt~~*(unwholesome demand) C. 

~im3j«(negative demand) D.:T;;~YHWrm*(irregular demand) 

26.Wt?'~ Web 2.0 8~flt't~1J1~~~iJi ' {I~.--JiJ)tmJj§ Web 2.0 8~!f,J€:!.'El.M A.~~~ 

B·lt:$: c ..L-~{~m~mr~l{J\ D..L-~_t~~ 

27.9?T1t~m~W$-F~1f ' ~nx:jjJif:·A[]r~:P'1.1~fJl~ -rJU1frJ#~i§1!X:jl'-=r1t0 

tf9J*~ A.~.5Gnx:*ep. B.!f-ti~'&'*'6tiW~jjttJ]n C.i&J(jmfl§~W D. .L-~J:.t2'1F 

28. M1~!iITJ.~lf*f~ A.f~~~m5ljl3(JEE':J@;A'I~*&.l:EtkWm~9J B.*:g~lt@A 

fll'~*&[Q]~1X¥6lf~rp 'T[P'~*& C.rp~~~*&lliWm~ D.tx_tt§'~ 

29.fj·*~m(:2\S:~@IJjIJIf!&f'JjQX;*E!~tl~1jm ' QX;~rlff~1iI73rl*J@!3X;1~Jt#Et'9m.1j 

~ , ~~--fm A. ~-E;-t'J~f!? B. ~"~~1j&f!J c.liIm1jW~ D. .L-~J: t§'~~ 

30.iE:~.1iffimm1*ff~f!J8"J±~flJtcl.Z-m~~fLtff~f!JfflG*:ill'Z~1NmJi~*,~~:.flf@	 , 
rm1l:t-flJfutf*it El1i~ A.MH:iffJffHm~ Et'9nX:*tt~fl~5UJTJim~Pfr$F.l~nx:*~ 

i% B. 87tZ)\·+B"J&~~~*ErEf5tZ=·+8~KiJi~ c. EE~~~pF.l"Jm:~lfflf 

~pJT1IiJ:E/9fllW.~~fn:.:fj~q&ij I?fJT~ppJT11¥J:~J'9fIJ~~~ D. tJJ:-.W(~ 
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