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ABSTRACT

Theories of customer value and value co-creation show that the importance of external party
interests is more critical than internal resource allocation for creating long-term competitive
advantage. The era of knowledge economy and culture creation provided success for enterprises
resulting from an emphasis on intellectual capital management and product creativity. Intellectual
capital and product creativity have replaced physical capital as the primary foundation of value
creation. Additionally, the interaction between firms and consumers became the focus of value
creation and value extraction. Although the importance of intellectual capital and product creativity
for ensuring optimal competitive advantages was accepted, the exact relationship of these 2 constructs
is still questioned. Therefore, this study examines the characteristics of value co-creation and the
existence of moderating variables based on particular culture creation industries. First, the analytical

results show that intellectual capital and product creativity have a significant and positive effect on
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innovation performance. Second, a moderating effect of value co-creation exists between intellectual

capital and innovation performance, but not for product creativity. Finally, the results provide a

valuable reference for future studies and business practices.

Key Words: value co-creating, intellectual capital, product creativity, innovation performance, cultural

creative industry
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s e B A] Ryt SRS (H{E (Bontis etal., 2000) 5 BEAREA
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AGEATAE A E B ~ FE SLAIRT KBRS SRRINTSE (A Vissers &
Dankbaar, 2002) - SGAIFHAY ~ SLEHE (2005) MEHE
Bl AT SR i B DR S BRI EE S T8
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EIIHIRGIRE ST > AR RANE ~ BREME ~ BRI AR E S
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{E BRI (BEILEIPIA B DA B 1 SRR R kA4
AR B EREHVERE  BSELHRIE T AT DIEA D HE & 7
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FRAHEL TRFAG A1 » S A 58 RE B S AN s EE R
BERE  HIL - AR ERIIEE - RS2 E TR AR
i THZ A EE RN TR EARBETREEA TI5H
R~ AR RO B G E JT T G R A Ry S
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(=) mrAl
FotE BRI AEFHETHESE LR Z AT -
FeHEIT—REYFTH] » DIRECRRSGHYA R - R 8 IEFURH]
LRSI 5 RAERF SRR » DIt R E R e 2 i
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{58 (Beta) B KA » BUATIZEfERE S RBEE I
Al 3 A L S A A S AT, BV AT
D AV IEL &G U E N VAR
- &5
TEEEEAR - BT - S R A 5
R H 2R T AR5 BB RES LA R a
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